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MITCHELLS/RICHARDS/MARSHS

BUYERS’ GUIDE TO

...........................................
Having the pleasure of visiting 

Florence several times per year, we 
have collected some of our buyers’ 
favorite tidbits of advice to use on 

your next jaunt to Italy. Enjoy!

COMPILED BY DAN FARRINGTON, BOB MITCHELL, 
TYLER MITCHELL, ANDREW MITCHELL-NAMDAR & KRISTIN LUTZ

Florence, Italy

travel
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Cibreo has an exotic menu with recipes dating back to the Middle Ages and is generally ranked as Florence’s #1 

restaurant.  //  Hotel Baglioni casual rooftop dining with an awesome view of the whole city, also a great spot 

for a cocktail.  //  Sostanza  has real Florentine character, a true family-style trattoria with a limited menu, but fun! 

Order the chicken and artichoke pie.  //  Buca Mario is an old world Florence restaurant with the best Florentine 

Steak in the city.  //  Mamma Gina is a large, fun spot and very good—order the Mama Gina Cannelloni. It 

also has a really awesome wine list that’s not overpriced.  //  Omero is across the Arno and up in the hills. The food 

is good, not great, but the view is outstanding! You can eat outside if you like overlooking the city.  //  Cupoli is 

a 20-minute cab ride in Lastra a Singna to up in the hills, high above Florence. The owner is the only female Master 

Sommelier in Europe and it is well worth the ride! Eat out in the garden with a breathtaking view of the city below. The 

most romantic restaurant!

15 min from Florence Centro, Torre Bellosguardo is an 

old Palazzo with amazing view of the city. torrebellosguardo.com  //  

Hotel Lungarno is a more modern hotel owned by 

Palazzo Vecchietti—14 super-luxe apartments or 

suites in an old town house.  Some come with their own Butler. 

palazzovecchietti.com

Vivoli  for awesome gelato by Santa Croce.  //  La Cantinetta Antinori  is a great place to get 

a glass or two of Super Tuscans that are otherwise hard to fi nd.  //  Capocaccia is a fun spot along the river. 

This place serves Limoncello frozen and in frosted glasses; Beware of Limoncello—it’s sneaky!

Go to Boboli Gardens if it’s nice out.  //  Climb the 

Duomo.  //  See the pharmacy at Santa 
Maria Novella —it’s hard to describe why this place 

is so neat, but it is the oldest pharmacy in Europe.  //  A run or 

walk along the banks of the Arno under the 

bridges is magical (but if you run, expect Italians to stare as 

running is not as common as in the States).

RESTAURANTS

JUST FOR FUN

SITES

PLACES TO STAY
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the Ferragamo family—ideal location right on the Arno river.  //  
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spirits

Old Fashioneds, Sazaracs,
Manhattans: They’re baaa-ack!
Classic cocktails—that is, pre-
Prohibition libations—are making
the rounds at pubs, faux
speakeasies and drinker’s dens
around the country. Suddenly,
you’re seeing bitters, cordials, and
egg white (egg white!) show up on
menus where Cosmos and Apple-
tinis once dominated.

“Mixology, as a craft, started in
America,” says David Nelson, bar
manager for Seattle gastropub Spur
and the recently opened 19th centu-
ry-inspired Tavern Law, where each
April you’ll find the “Income Tax,” a
1905 concoction featuring gin,
sweet and dry vermouth, orange
juice and bitters. “Before
Prohibition, bartending was an art
form. After that, it was almost a
criminal act.” What its return
means for us is really, really good
cocktails, crafted from really, really
good ingredients.

Entertaining at home? Pick up a
reprint of the 1862 How to Mix
Drinks, or The Bon-Vivant’s
Companion, by America’s original
celebrity mixologist Jerry Thomas,
at www.drinkupny.com.

PARTY LIKE IT’S 1899
Classic cocktails make a contemporary comeback.
By Robert Haynes-Peterson

Seattle

Mixologist

David Neslon

pours his take

on a classic gin

cocktail. 
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WOODLAND
WHIMSY
Connecticut’s hidden gem
is an escape for all seasons. 
By Jillian Sprague 
Tucked amid 113 acres of quiet forest lies Winvian, a
collection of 18 charming cottages, each with a dis-
tinct design. Conceived by 15 architects and built
from local materials, each has a king-size bed, steam
shower and a living area with refrigerator and bar
for extreme luxury and comfort. 

The cottages are all Connecticut-themed, but
that’s where the similarities end. Whether you
choose to spend the night in Treehouse (a playful
cabin perched among branches) or Helicopter
(made from the body of a Coast Guard chopper),
Winvian will delight your senses.

Before your visit, knowledgeable guest assistants
will help you decide where to stay. Do you like to
cuddle up in front of a crackling fire with a good
book? Library is the cabin for you. Do you enjoy
horseback riding and all things equestrian? Stable is
a perfect fit. They’ll also set up activities you may
want to partake in during your stay—from cooking
lessons to hot air ballooning, fly-fishing to car racing. 

The staff of Winvian aims to please, and can
accommodate almost any scenario. Reserve one
cabin or the entire property; it’s an idyllic setting for
a romantic weekend getaway, an intimate wedding
or celebration, a corporate retreat or your next fami-
ly reunion. Whatever the occasion, prepare for an
experience unlike any other. 

For details and rates go to winvian.com.

ESCAPE FROM REALITY

Choose any of Winvian’s

unique accommodations and

get lost in fantasy land. 

Top: The Seth Bird House and

The Smith Ell. Home to the

Hadley Suite, private dining

rooms, game room and more, it

is freely accessible to all

Winvian guests. 

Middle: The interior and

exterior of Greenhouse,

complete with two fireplaces

and a glass ceiling—perfect for

stargazing. 

Bottom: Treehouse and its

unique and colorful living area.
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Cycling comes of age.  By John Jones
Never has there been more truth to the maxim
“the only difference between the men and the
boys is the price of their toys.”

The industry average for an off-the-rack road
bike is $1500, but custom bike enthusiasts easily
spend $3000 or more on their bespoke spokes,
which today average around $8000 and peak at
around $25,000. Why pay so much? For increased
style, performance and especially comfort. “Some
just want to ride without the pain they get from an
average bike fitted to an arithmetical mean,” says
custom bicycle builder Paul Levine of NYC’s
Signature Cycles. “Like other professional equip-
ment, there are diminishing returns on perform-
ance. The biggest bang for the buck is around
$6500. Spending twice that only nets a 20 percent
improvement. But to a serious cyclist, that 20 per-
cent can be very important.”

Levine (a former retail consultant and bike hob-
byist) also plans cycling vacations through exotic
locales like Mallorca, Tuscany and the Pyrenees.
Working with GPM10, a touring company based in
London, cyclists stay in the finest hotels, dine at
top gourmet restaurants and are treated to profes-
sional training advice, massages, and TLC for their
bikes. But be warned: these rides are serious work-
outs, sometimes on courses that are part of the
Tour de France! 

Who are today’s serious cyclists? Regular clients
at Levine’s shop include Senator John Kerry,
celebrity hair stylist Frédéric Fekkai and, before he
headed out to L.A., late-night host Conan O’Brien. 

Custom

carbon tubing

from Serotta

offers

performance

and comfort

unobtainable

in other

materials.
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The “Just In 
From Milan” 

Hug

At Mitchells/Richards/Marshs, our buyers constantly travel to Paris, 
Florence, Milan and all over to bring you the finest fashions in the world.  
It’s a tough job... but someone has to go to all those fashion shows!

Linda Mitchell
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With the economy as tough as it is
these days, I’ve been questioning the
amount of money I spend on clothes.
(Don’t ask…) Newly tempted to get
frugal, I must admit that I’ve recently
succumbed to shopping at discount
stores and even sales at major depart-
ment stores. I mean, who doesn’t love
a great deal?

But like those pesky credit card
statements that keep coming in the
mail, you don’t know what you’re get-
ting into until you examine the fine
print. Most recently, at an off-price
store, I found a terrific-looking pair of
linen cargo shorts from an unknown
designer that had been seriously
marked down. I had to dig through
the muck—leftovers from bygone sea-
sons—to find them. But when I did, I
could hardly believe my eyes: the
original $225 price tag was marked

down to a mere $36, no doubt less
than the store actually paid for them.

Ordinarily I would think I got a ter-
rific bargain. But when the buttons
starting falling off the first time I wore
them, I began to wonder if I’d found
such a treasure after all. (Don’t even
ask what happened after they were
laundered.) On another occasion, I got
so caught up in the excitement of the
sale that I ended up buying things—a
linen sweater one size too large, a pair
of jeans one size too small—that I didn’t
really want and would subsequently
never wear. In the end, the thrill I got
from scavenger shopping turned to dis-
appointment when a closet full of
must-haves became must-get-rid-ofs
shortly after purchase. 

Don’t get me wrong—I still respond
to a great deal and feel fortunate
when I get one. A bargain is great if
the item in question is well-designed,
well-made and backed by a reputable
retailer. But as a fashion authority by
trade, my appearance is everything.
So I’m learning to be a less impulsive
and smarter shopper, to do my home-
work on my favorite makers and buy
only with the certainty that I’m get-
ting the best. For in the end, it’s the
beautiful designer clothing that I pull
out of my closet most often, wear with
the most confidence, and that ulti-
mately becomes my signature, a true
reflection of my better self. 

Recession or otherwise, some
investments are worth the price. 

REGRETS ONLY
When a bargain is not a bargain.  By William Kissel
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GIFT CARDS
A Mitchells/Richards/Marshs gift card is 
the gift that always fi ts! Our gift cards are 
available for purchase in store or over the 
phone, in any denomination. If you can’t 
make it to the store, just give us a call — 
we’ll wrap the gift card up and ship it to the 
recipient for you!HOME DELIVERY

We understand your busy schedule and 
want to do all we can to lessen the demands 
on your time. This is why we provide local 
delivery to your residence, or anywhere in 
the United States. If you need it in a pinch, 
count on us to be there.

CLOSET CLEANING
In order to help you better integrate your 
new seasonal purchases with the old, we 
off er our clients a complimentary closet 
consultation. One of our professional 
sales associates will personally visit your 
home to inventory your closet, providing 
suggestions on how to creatively mix and 
match your existing wardrobe. One of our 
experienced tailors can also be on hand, 
to provide any fi tting or re-adjustments 
you may need. And if you so desire, we will 
provide a photographic catalogue of your 
wardrobe for further reference.

EXPERTISE
Our long-term sales associates have been 
with us for an average of 16 years, and are 
passionate about counseling our customers 
and advising them on all clothing and 
accessory matters. They are willing to go 
the extra mile to ensure that your shopping 
experience is a pleasant one, and they’ll 
even take a trip to your home or offi  ce to 
give you a personal closet consultation, 
providing suggestions on how to creatively 
mix and match your existing wardrobe.

ABUNDANT PARKING
To ensure your shopping experience is as 
stress-free as possible, we provide you with 
ample complimentary parking that is both 
convenient and secure — a real luxury in 
downtown Greenwich. 

CAPPUCCINO & WATER BAR
In the hectic world in which we live, many 
simple pleasures are lost. Sometimes a hot 
cup of coff ee, or a friendly, familiar face is 
the best comfort for the soul. We’re happy 
to provide both, and more.

COMPLIMENTARY ALTERATIONS
In order to ensure that the fi t is 
just right, we off er complimentary 
alterations on all of our clothing. Down 
to the detail of the stitching, we ensure 
each article is tailored specifi cally to 
you. Our on-site team of world-class 
tailors is ready to assure that you always 
bring home a perfect fi t. 

BUILDING RELATIONSHIPS
Developing lasting personal relationships 
helps our sales associates select items that 
they know you will enjoy, and ease your 
shopping experience.

PICTURE PERFECT
Trust our professional sales associates 
to put together the ultimate outfi t 
and coordinate you from head to toe. 
To alleviate confusion when you get 
home, we will happily photograph your 
ensembles, providing a catalogue you 
can refer to time after time.

at your service
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SERVICE IS 
PARAMOUNT.
It impacts every facet of our business, 
from our ability to bring you world-
class fashions to the friendly, 
knowledgeable Sales Associates who 
help and guide you. You, our customers 
and friends, are ultimately at the 
heart of all that we do, and we strive to 
constantly exceed your expectations. If 
for some reason you feel that the level 
of service we provide does not meet 
your expectations, please let us know. 

BUTTON UP 
A loose thread or button can be just the 
thing that unravels your day. Bring in any 
suits or outerwear with buttons that need 
assistance, and we’ll re-attach or tighten 
them for you, on-site and free of charge. 
We like to see you looking your best, down 
to the details.

BY APPOINTMENT
Our personal shoppers are available to 
make your experience here as eff ortless as 
possible. For your convenience, they will 
pre-select a wardrobe to fi t your clothing 
needs, placing the garments in a private 
fi tting room. Once our associates have 
learned your style and needs, they can keep 
an eye out for specifi c items you might be 
looking for in the future. Call Debbi O’Shea 
at 203.622.0551 for more information.

IN AN EMERGENCY
If you fi nd yourself in a pinch after hours, 
dial the main store number and follow the 
prompts to be connected directly to one of 
our family’s home numbers. We’re always 
available to come to your rescue! 

FAMILY FRIENDLY
As a family business, we feel that it is 
essential to create a shopping experience 
that can be enjoyed by the whole family. At 
Mitchells, Richards, and Marshs we provide 
interactive play areas so that your time with 
us can be more relaxed, and your children 
can still have fun.

RETURN POLICY
We have a liberal return policy, where you 
can bring your purchases back if you are 
not satisfi ed with them within a reasonable 
period of time. We want to make sure you 
love your new items when you get home, 
as much as you do in the store.

CLOTHING DONATIONS 
Service is important to us, not only in our 
store, but also in our community. We will 
help you clear out those unwanted items that 
have been cluttering up your closet, while 
providing for a good cause. All discarded 
items will be donated to a local charity — we 
will coordinate the donation and make the 
delivery ourselves.

COMPLIMENTARY GIFT WRAP
We off er complimentary gift-wrapping for 
your purchases, on any day you want. You 
concentrate on choosing the perfect gift; 
we’ll do the rest.
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